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Dear Harold: 

Thanks for your excellent comments in your letter of 12/9, which I just received today. 

I don't have time for as complete a response as I'd like, as I'm getting ready for a trip to 
New York tomorrow, but I'll get in touch with you after I get back, possibly next weekend. 

I had already sent copies of the 12/7 memo to Bernabei & Hoch, so I'm glad you sent copies 
of your comments to them. Paul also replied, and he has told me a little about the earlier 
Klein's ad research also. I had not been aware of it. It is very interesting indeed, and I 
shall be looking forward to hearing more of the details when I return. 

Enclosed is a supplement that tabulates the data on the published ads in somewhat greater 
(and more accurate) detail. Note that the April & June 1963 issues of American Rifleman con— 
tained ads by Klein's which did shmw describe the heavier rifle — a fact I had overlooked in 
my previous hasty search reported in the 12/7 memo. On the other hand, note that the light 
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late April as indicated by the range of closing dates for submission of advertising copy. Note 
also that the "T" designation in the ads seems to be entirely irrelevant. (In fact, "T" was 
used on most items to summer '63, then was dropped on all of them at the same time. ) 
You are correct about "Late Issue" — this banner was dropped in AR-8 & subsequent ads, but 
the phrase "Late military issue" was then incorporated into the descriptive paragraph instead. 
I have c. little.bit more info on the Seaport ad, but am not ready to discuss it all. The ad 
itself was on newsprint (not magazine stock), and the back of it shows a portion of a cartoon, 
including the words "Ilappy Anniversary". Seems very likely that this had to come from some 
cheap local publication perhaps known q@kiy to gun buffs, etdnbhus a ssible clue to the real 
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